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1 -Color TRadem ark

Misuses

AZUSA PACIFIC UNIVERSITY

To ensure the identity’s strong impact, do not
modify or distort the trademark. The uses
shownon this page are all unacceptable. Each
of the variations on this page show how the
1-Color Azusa Pacific University trademark
should not be used.

Most questions about trademark use will 
be answered by reviewing the unacceptable
examples below. Direct any remaining
questions on trademark use to the director 
of marketing.

U N A C C E P TA B L E

1 Distorting the trademark

2 Modifying the trademark

3 Outlining the trademark

U N A C C E P TA B L E

4 Changing the typeface

5 Printinginunapprovedcolors

6 Rearranging the colors

U N A C C E P TA B L E

7 Using the trademark on a 
busy background

8 Using the logotype alone

9 Using the symbol without 
the full logotype

U N A C C E P TA B L E

10 Changingthesize relationships 
of the symbol to the logotype

11 Changing the placementof the 
symbol to the logotype

12 Slanting the trademark
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Placement 

of  Support

T ypography

AZUSA PACIFIC UNIVERSITY

Whenever a trademark is used in conjunction
with copy, such as in an advertisement or
coupon, leave a generous amount of space
around the trademark. The minimum 
acceptable is shown below.

Use the height of the logotype as a template to
determine the amount of white space needed.
The total height of the logotype is the
measurement for the amount of white space
needed below the logotype, on either side of
the logotype, and above the symbol. Always
measure from the outer edges of each element
to determine the amount of space, as
illustrated below.

M I N I M U M C L E A R A N C E A R O U N D

T H E S TA C K E D T R A D E M A R K .
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Whenever a trademark is used in conjunction with copy, such as in an advertisement or coupon,
leave a generous amount of space around the trademark. The minimum acceptable is shown below.
Do not place any copy closer to the trademark than the height of the logotype. Whenever a
trademark is used in conjunction with copy, such as in an advertisement or coupon, leave a generous
amount of space around the trademark. The minimum acceptable is shown below. Do not place any
copy closer to the trademark than the height of the logotype. Whenever a trademark is used in
conjunction with copy, such as in an advertisement or coupon, leave a generous amount of space
around the trademark. The minimum acceptable is shown below. Do not place any copy closer to
the trademark than the height of the logotype. Whenever a trademark is used in conjunction with
copy, such as in an advertisement or coupon, leave a generous amount of space around the
trademark. The minimum acceptable is shown below. Do not place any copy closer to the trademark
than the height of the logotype. Whenever a trademark is used in conjunction with copy, such as in
an advertisement or coupon, leave a generous amount of space around the trademark. The
minimum acceptable is shown below. Do not place any copy closer to the trademark than the height
of the logotype. Whenever a trademark is used in conjunction with copy, such as in an advertisement
or coupon, leave a generous amount of space around the trademark. The minimum acceptable is
shown below. Do not place any copy closer to the trademark than the height of the logotype.
Whenever a trademark is used in conjunction with copy, such as in an advertisement or coupon,
leave a generous amount of space around the trademark. The minimum acceptable is shown below.
Do not place any copy closer to the trademark than the height of the logotype. Whenever a
trademark is used in conjunction with copy, such as in an advertisement or coupon, leave a generous
amount of space around the trademark. The minimum acceptable is shown below. Do not place any
copy closer to the trademark than the height of the logotype. Whenever a trademark is used in
conjunction with copy, such as in an advertisement or coupon, leave a generous amount of space
around the trademark. The minimum acceptable is shown below. Do not place any copy closer to
the trademark than the height of the logotype. Whenever a trademark is used in conjunction with
copy, such as in an advertisement or coupon, leave a generous amount of space around the
trademark. The minimum acceptable is shown below. Do not place any copy closer to the trademark

Height of
Logotype



DEPARTMENT USE  

OF  LOGO

AZUSA PACIFIC UNIVERSITY

When it is necessary for the department 
name to accompany the logo, the
following specifications must be used for 
appropriate usage. Department title is 
NEVER to be substituted for “University”
in logotype. Provided below are samples 
of acceptable and unacceptable usage.

When using a departmental logo on apparel,
it is best to apply the APU logo on the breast

of the shirt without the department name
and then run the department name
horizontally along the bottom of the left
sleeve. Please refer to the polo shirt on page
20 for an illustration of this usage.

If there are any questions about proper
implementation, please contact the 
director of marketing.

DE PA RT M E N T A P P L I C AT I O N

S P E C I F I C AT I O N S

TRADEMARK

Stacked trademark is to be used

TYPESETTING

Logo: see page 5
Keyline: 1.5 pt.
Department: Helvetica Black lower case
Size 14.7 pt.; Tracking 14 pt. 
Leading 20 pt.
Center Department name

COLOR

Logo: see page 5
Keyline: Black
Department: Black

A C C E P TA B L E

U N A C C E P TA B L E
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School of Nursing

Educational Technology
Program

School of Education and
Behavioral Studies

Keyline

Department

Center Department, never to exceed length of logotype

Half of Height
of “University”

T R A C K  &  F I E L D GRADUATE PROGRAM



Legal  Notice

AZUSA PACIFIC UNIVERSITY

The trademarks used by Azusa Pacific
University are the property of Azusa Pacific
University. Their use without prior written
approval from Azusa Pacific University is
strictly prohibited.

The colors, (PMS 1807, Cool Gray 2, 
and Black), are integral parts of the
identification system and the trademark.
These colors, as well as black and white
images, are to be used only in strict 
conformance with the instructions set 
forth in this manual. No other colors are
to be used in displaying the trademark. 

This document has been created by 
David Riley Associates, Newport Beach,
California, exclusively for Azusa Pacific
University. All rights reserved. Any
reproduction of this document, either in
printed or digital form, is prohibited without
the express written permission of Azusa
Pacific University or David Riley Associates.

PANTONE¨- identified color reproduction
information has been provided for the 
guidance of the reader. The colors have 
not been checked by Pantone, Inc. Refer 
to current PANTONE¨ Color Publications 
for the color standard.

PANTONE¨ is a registered trademark of
Pantone, Inc.
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